-

SPONS!

KIGLIGHTS

e
.~

.u",
=
ﬂ .-llll dn
i 3
’ 4 ;
. h
% . .
- T . 4 }
¥ \ - % |
| :
: N
) "
o

-

"~

L

- —

at

[
L



S169M+

spent on U.S. music
festival sponsorship
rights fees by brands

380+

unique brands
held at least one
U.S. music festival
sponsorship

39

U.S. music
Festivals
analyzed

975+

total music
Festival
sponsorship
deals analyzed



MUSIC FESTIVALS ANALYZED
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TOP BRAND CATEGORIES BY
ANNUAL SPONSORSHIP SPEND
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TOP BRAND CATEGORIES BY TOTAL
ACTIVITY
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TOP CORPORATE OWNERS BY
SPEND

COCA-COLA

MOLSON COORS BREWING CO.

ALPHABET INC.

ANHEUSER-BUSCH INBEV

BEATBOX
BEVERAGES

AMERICAN
EXPRESS CO.

DIAGEO PLC

WHITE CLAW

ELECTROLIT

HEINEKEN
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BRANDS THAT SPONSOR THE
MOST MUSIC FESTIVALS

BEATBOX BEVERAGES

WHITE CLAW

TITO’S VODKA

VERIZON

COCA-COLA

MONSTER
ENERGY



POP MUSIC FESTIVALS

1 380+ $103M+

!’Op Music Active Pop Music Spent on Pop Music Festivals
Festivals Analyzed Festival Deals sponsorship rights by brands
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COUNTRY MUSIC FESTIVALS

9 240+ $31M+

Cquntrv Music Active Country Music Spent on Country Festivals
Festivals Analyzed Festival Deals sponsorship rights by brands
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ROCK MUSIC FESTIVALS

12 225+ $18M+

BOCk Music Active Rock Music Spent on Rock Festivals
Festivals Analyzed Festival Deals sponsorship rights by brands

WHITE CLAW BEATBOX BEVERAGES

BEATBOX BEVERAGES WHITE CLAW

DIAGEO PLC TITO’S VODKA
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JAZZ/ELECTRONIC MUSIC
FESTIVALS

7 125+ $15M+

Jazz/Electornic Active Jazz/Electronic Spent on Jazz/Electronic
Music Festivals Music Festival Deals Festivals sponsorship rights
Analyzed by brands
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BEATBOX
BEVERAGES
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IEG

IEG'S SPONSORSHIP INTELLIGENCE

METHODOLOGY

The data provided on the previous slides was sourced from IEG's
Sponsorship Intelligence Database in October of 2025. The
spending figures provided represent sponsorship rights fee
estimates and do not include additional commercial advertising
media buys, endorsements, or brand activation expenses.

IEG's Sponsorship Intelligence Database includes key terms and
estimated fees for over 80,000 active deals across all major
property and sponsor categories. Fee estimates are based on
IEG's direct knowledge of fees, publicly reported information,
and comparable deals.



