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THE BRANDS AND CATEGORIES
EXHIBITING THE MOST SUPPORT




BY THE NUMBERS
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THE MOST ACTIVE
BRAND CATEGORIES
PARTNERING WITH
MUSEUMS

Professional services brands and banks dominate as
corporate partners of museum properties, consistently
ranking in the top two across all analyzed museum
types (Art, Science, History, and Children's). 65 unique

banks hold at least one active museum partnership
deal, while 137 unique professional services firms hold

at least one deal.




THE MOST ACTIVE
BRANDS PARTNERING
WITH MUSEUMS

Five of the ten most active companies supporting museums
are banks. 87% of museums have at least one bank partner.
The average museum (that has any bank partners) has at
least three partners in the category.
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The top two overall museum partners, Bank of
America and PNC, consistently rank as leading
partners across all types of museums.
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Bank of America is a top three most active o)
partner of all museum types. The brand is the top
partner of art museums and history museums.

BANK OF AMERICA

PNC Bank is the most active partner of the
remaining two categories - science and children'’s.
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CATEGORIES WITH
OPPORTUNITY

Museums have a golden opportunity to expand their partnership
roster and boost revenue. Museums typically have around 21
active corporate partners, with nine museums boasting more
than 40 partners. In contrast, professional sports teams average
over 51 partners.

The following categories have shown increased activity in
partnering with museums in recent years, making them excellent
targets for future deals:
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Cosmetics & Lifestyle &
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