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New League-Level Deals Signed Before/During 2024-25 Season

These three deals account for nearly S60M
in sponsorship revenue for the league.

accenture Applebees SONY T1he league did not lose any major partners
(paying S5M+) before or during the season.

Major New Deals Signed Before/During 2024-25 Season
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Top Brand Categories in NFL: By Spend
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This data provided in this document was sourced from IEG’s Sponsorship Intelligence Database in January of 2025. The figures represent sponsorship rights fee
estimates and do not include additional commercial advertising media buys, player endorsements or brand activation expenses.
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